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EDITORIALS 


few weeks ago this column discussed a con- 

sumer analysis in rural areas, made by “Cap- 
per’s Farmer”. Now comes the Milwaukee Journal’s 
1953 survey, in a retail market of well over a million 
people—Greater Milwaukee. This is the 30th annual 
report by the Milwaukee paper, and they have made 
many refinements over the years, which have been 
passed along to other papers in 17 different cities. 
Explaining in detail, as they do, the buying habits of 
the consumer, these reports can be most valuable to 
firms interested in the particular markets. 


While there is information on brand preference and 
the percentage of consumers buying of such items in 
which canners are interested—peas, corn, catsup, sal- 
mon, tuna, frozen foods, etc.—perhaps the most signifi- 
cant information is contained in the table showing the 
type of store in which Milwaukee folks buy their 
groceries. A chart in strikingly contrasting colors, 
compares the percentage of purchases made in inde- 
pendent, A & P, IGA and National Food stores. If 
anyone doubts the downward trend of the independent, 
he might well take a look at this chart, which shows 
the trend from 1946 to 1953. The trend is almost as 
regular as a stairway, and it’s all downward, as the 
A & P continues to inch upward. 


For a minute let’s go back to earlier analyses. The 
independents’ share of the business in 1937 in this 
market was 56.1 percent, in 1938 53.3, and in 1939 the 
same. Here the business started falling off until 1942 
when independents enjoyed only 4214 percent of the 
volume. During the war years ’43-’44-’45 and °46 it 
rose again to about 49 percent. The downward trend 
started in 1947 has never been stopped, until now in 
1953, according to the survey, independents enjoy but 
2°; percent of the volume. Meanwhile the A & P in 
1937 did 20.6 percent of the business, rose to 41.4 per- 
cent in 1942, off to approximately 33 percent during 
‘he war years, started upward to a peak of 38.1 per- 
cont in 1949 and with slight variations to a 1953 figure 
ol 37.8 percent. The IGA and National Food stores 
have inereased their share of the volume from 6.8 per- 
cont to 9.0 percent (IGA) and from 7.1 to 9.3 percent 
‘National Food Stores). At the present time there 
vve 40 A & P stores in Greater Milwaukee, 32 Na- 
tonal, 150 IGA and a total 1,635 independent chain 
“vocery stores, the Journal reports. 


There seems to be no significant change in con- 
sumers’ preference for caned peas, although percent- 
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age of buyers dropped from 95.6 in 1952 to 93.8 in 
1953. Number of brands purchased, however, in- 
creased from 91 to 106. Just the reverse was true in 
tomato juice with the number of brands decreasing 
from 53 to 38, but the percentage of purchasers in- 
creasing from 58.9 to 64, itself a striking contrast to 
canned orange juice where purchasers decreased from 
36.8 percent to 33.1 percent; then too 60.8 percent 
bought frozen orange juice in 53 compared to 53.6 
percent in 1952 with an increase in brands from 16 to 
29 and a corresponding decrease in the canned orange 
juice brands from 64 to 50. 


Approximately 80 percent purchased canned corn. 
As in peas, the number of brands bought increased. 
Purchasers of canned salmon totaled 69.9 percent; bot- 
tled catsup 96.6 percent (brands decreased from 59 
to 43); fruit cocktail 83.5 percent (off from 88 per- 
cent) ; canned pineapple 90.8 percent up from 87.7 
percent; baked bean purchasers dropped from 84.9 
percent in 1952 to 81.8 percent. 


Perhaps surprisingly, not many more Milwaukee 
consumers are buying frozen vegetables in 1953 the 
percentage is 58.5 percent compared with 57 percent 
in 1952. Number of brands increased from 18 to 21. 
No data was collected on frozen fruits; however, there 
was a sharp increase in purchasers of frozen poultry 
from 23 percent in 1952 to 32.4 percent in 1953. 


Along with the volume increase A & P experienced 
a brand increase in this City, and Roundy’s, though 
still the most popular in a number of canned and 
frozen food items, has lost ground. In creamstyle 
corn, for instance,,Roundy’s percentage dropped off 
from 34.3 to 30.1 while A & P increased from 6.3 to 
7.3, and Iona (extra standard) increased from 3.1 to 
6.2 percent. Del Monte experienced a nice increase 
in creamstyle corn from 15.6 to 16.7, as it did in whole 
kernel from 15.0 to 16.0. Niblets dropped off from 
19.8 to 16.7 and Roundy’s whole kernel from 27.0 to 
24.8. In peas Roundy’s dropped off from 26.2 to 23.1, 
Green Giant from 19.6 to 15.8, while Del Monte in- 
creased from 7.3 to 10.0, and Iona from 6.2 to 7.8. In 
tomato juice Roundy’s dropped off from 25.9 to 20.4, 
Libby’s from 27.1 to 22.7, while Campbell’s increased 
from 15.6 to 22.5, Iona from 6.6 to 8.4, and Del Monte 
from 1.7 to 4.9. 


Yes, there’s a great deal of information in this re- 
port most any canner could use. Even the fact that 
67.7 percent of Milwaukee men buy whiskey compared 
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Better Labeling 


and Casing ... 


at a Lower Labor Cost 


If labeling is your problem and 
your cylindrical container comes 
within the range of 112-703 dia- 
meter by 112-812 high, we have 
the economical answer. 


SERIES E LABELERS 


The versatile, fully-adjustable, 
high-speed, heavy-duty Series E 
is recommended for long continu- 
ous trouble-free operation at high 
speeds. 


SERIES V LABELERS 


For use where smaller quantities 
of various size cylindrical con- 
tainers are to be labeled the low- 
er-priced Series V is ideal. 


Both are available with continu- 
ous label feed, fully adjustable 
and equipped with high-tempera- 
ture glue pots and sight-feed 
paste pots. Can handle wrap- 
around or spot labels. 


FOR ECONOMICAL CASING: 


Where casing operations are on 
small runs at low speeds, the 
economical gravity roll-in Model 
A Caser has proved to be a labor 
saver. Can be had with right. 
left or two-side delivery. 


Where high capacity and continu- 
ous runs are needed, we recom- 
mend the Model B two-tier, one- 
shot Caser with double delivery. 
Will handle up to 24 cases per 


minute. 


CRCO Series E Labeler 


Pim. GES § OR 


Ayats Machine Compaty 


A SUBCIDIARY 325 


CALENDAR OF EVENTS 


MAY 10-18, 1953—FLAVORING EXTRACT 
MANUFACTURERS ASSOCIATION, 44th An- 
nual Convention, Hotel Traymore, Atlan- 
tic City, N. J. 


MAY 14-23, 1953 — NATIONAL PICKLE 
WEEK, sponsored by National Pickle 
Packers Association. 


MAY 22-23, 1953—NATIONAL CANNERS 
ASSOCIATION, Spring Meeting Board of 
Directors, Statler Hotel, Washington, 


JUNE 16-17, 1953 — MAINE CANNERS 
ASSOCIATION, Annual Summer Meeting, 
Lakewood, near Skowhegan, Maine. 


JUNE 21-25, 1953—INSTITUTE OF FOOD 
TECHNOLOGISTS, 13th Annual Convention, 
Hotel Statler, Boston Massachusetts. 


JULY 9-10, 1953 — NATIONAL KRAUT 
PACKERS ASSOCIATION, Annual Meeting, 
Catawba Cliffs Beach Club, Port Clinton, 


_ Ohio. 


JULY 10, 1953 —TRI-STATE PACKERS 
ASSOCIATION, Annual Summer Outing, 
Miles River Yacht Club, St. Michaels, 
Md. 


NOVEMBER 2, 1953 — ILLINOIS CAN- 
NERS ASSOCIATION, Fall Meeting, Chicago, 
Til. 


NOVEMBER 9-10, 1953 — wiIscoNsIN 
CANNERS ASSOCIATION, Annual Meeting, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 12-13, 1953 — 1owa- 
NEBRASKA CANNERS ASSOCIATION, Annual 
Meeting, Ft. Des Moines Hotel, Des 
Moines, Iowa. 


NOVEMBER 19-20, 1953 — INDIANA 
CANNERS ASSOCIATION, Fall Convention, 
French Lick Springs Hotel, French Lick, 
Ind. 


NOVEMBER 23-24, 1953 — PENNSYL- 
VANIA CANNERS ASSOCIATION, 39th An- 
nual Convention, Penn Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 3-4, 19583— (TENTATIVE) 
TRI-STATE PACKERS ASSOCIATION, Annual 
Convention, location to be announced 
later. 


DECEMBER 10-11, 1953—NEW yorRK 
STATE CANNERS & FREEZERS ASSOCIATION, 
68th Annual Convention. 


DECEMBER 10-11, 1953—ouHI0 CAN- 
NERS ASSOCIATION, 46TH ANNUAL CON- 
VENTION, Niel House, Columbus, Ohio. 


JANUARY 7-8, 1954—cANNERS LEAGUE 
OF CALIFORNIA, Annual Fruit and Vege- 
table Sample Cutting, Hotel Fairmont, 
San Francisco, Calif. 


JANUARY 23-27, 1954—NATIONAL 
CANNERS ASSOCIATION, NATIONAL 
BROKERS ASSOCIATION, CANNING MACHIN- 
ERY & SUPPLIES, JOINT ANNUAL CONVEN- 
TION, Atlantic City, N. J. 


FEBRUARY 1-4, 1954 — NATIONAL 
ASSOCIATION OF FROZEN FOOD PACKERS, 
Annual Convention, Commodore Hotel, 
New York, N. Y. 


THE CANNING TRADE May 4, 1953 


4 
é 
CRCO Model¥A Roll-in Caser 
{ 
CHISHOLM -RYDER CO.m. 4 
FOR-:-THE 


JOHN D. EYRE 


John D. Eyre, for more than 30 years 
sales representative of the Baltimore 
Plant of U. S. Printing & Lithographing 
Company, died on Sunday, April 26, 
from head injuries received in an auto- 
mobile accident several weeks ago. 
“Genial Jack”, as he was affectionately 
known, had a host of friends amcng the 
canners an dallied interests throughout 
the Tri-State territory who will mourn 
his passing. 


PICKLE PACKERS DATE 


The Mid-year Meeting of the National 
Pickel Packers Association will be held 
at the Drake Hotel, Chicago, July 16 and 

The Annual Meeting of the Associa- 
tion will also be held at the Drake, Octo- 
ber 26 and 27. 


AGRICULTURAL CHEMICALS 
ASSOCIATION TO MEET 


The Annual Meeting of the National 
Agricultural Chemicals Association will 
be held at Spring Lake, New Jersey, 
September 9, 10 and 11. Members will 
be accommodated at the Essex and Sus- 
sex and Monmouth Hotels, with head- 
quarters at the Essex and Sussex. 


HARRIET SABINE JOINS 
GENERAL FOODS 


Harriet Sabine, a Director at Large of 
American Women in Radio and Tele- 
vision, and recently Director of Con- 
sumer Information for the Can Manu- 
facturers Institute, has joined General 
Foods’ Product Publicity Department, 
succeeding Rowena Runnette Garber, 
who will now devote full time to the re- 
sponsibilities of Assistant Manager of 
the Department. Active in radio and 
television publicity, Miss Sabine was a 
founder of American Women in Radio 
and Television in 1951, and during the 
var served with the Office of Strategic 
services at its Southeast Asia Command 

eadquarters in Ceylon. 


VAN HORNE MOVED UP 
AT GAIR 


. C. Hendricks, general sales man- 
' of the folding carton division of 
ert Gair Company, Inc., New York, 
ounced April 24 that James G. Van 
vne, Jr., has been appointed sales 
ager, boxboard, American Coating 
lls division of the Gair company. His 
adquarters will continue to be at the 
“lkhart Indiana, plant. 
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NEWS AND PERSONALS 


GARY S. MORGAN 


MORGAN HEADS 
RED CHERRY INSTITUTE 


The National Red Cherry Institute, 
representing some 15,000 grower-proces- 
sor members, has announced the election 
of Gary S. Morgan of Traverse City, 
Michigan as its president for 1953. 
Mr. Morgan is president of the John C. 
Morgan Canning Company. He succeeds 
Horace Putnam, leading New York state 
grower. 


Ben F. Bachelor, general manager of 
the Fruit Growers Co-operative at Stur- 
geon Bay, Wisconsin, was named the 
new vice-president. 


The Institute has also announced the 
new location of its offices at 35 East 
Wacker Drive, Chicago, under the direc- 
tion of William B. Powell, Executive 
secretary treasurer. 


THE FRONT COVER 


Most folks without a_ cocktail 
shaker quite frequently find them- 
selves in a PICKLE. To relieve the 
situation, and incidentally to pro- 
mote NATIONAL PICKLE WEEK, 
May 14-23, Owens—lIllinois Glass 
Company has sent a special Pickle 
Shaker to prominent people in the 
entertainment field in television 
and radio. The Libbey shaker is 
decorated with animated pickle 
characters in green and carries 
Mother Goose rhymes with a pickle 
slant in white. They were made 
available to pickle processors to 
use with their sales and broker 
organizations. 


WALTER KEMP 


Walter J. Kemp, 65-year-old President 
of the Kemp Brothers Packing Company, 
Frankfort, Indiana, and one of the foun- 
ders of the business, died suddenly on 
Friday evening, April 24, at the Kokomo 
Country Club, of a heart failure. 

Walter Kemp was the last of the three 
brothers who founded the business, 
Ralph and Charles both having preceded 
him in death. Survivors are his widow, 
a son John, and a daughter Mrs. Robert 
McClure. 

Mr. Kemp had always been active and 
interested in association affairs, both 
state and national, and last February 
was elected to the Board of Directors of 
the National Canners Association. 


PITTSBURGH CORNING MOVES 


On April 27th the Pittsburgh Corning 
Corporation moved its general offices 
from 307 Fourth Avenue to new quar- 
ters at One Gateway Center, Pittsburgh 
22, Pennsylvania. 

Located at this new address will be 
Pittsburgh Corning’s Executive, Sales 


and Accounting Divisions. The firm 
manufactures PC Glass Blocks and 
FOAMGLAS. 


KNEIP HEADS 
CROWN CLOSURE SALES 


E. J. Costa, Vice-President and Gen- 
eral Sales Manager of the Crown Cork 
& Seal Company, Baltimore, has an- 
nounced the appointment of Walter F. 
Kneip, Jr. as Sales Manager, Closure 
Division effective April 1, 1953. Mr. 
Kneip succeeds L. L. Lauve who will con- 
tinue with the Closure Division as Con- 
sultant. 

After graduating from Johns Hopkins 
University, Mr. Kneip joined the com- 
pany in 1933. He spent eleven years 
in Crown’s sales department prior to be- 
coming Assistant Sales Manager, Clo- 
sure Division, in 1948. 


BARNARD TO PROCESS 
PEAR WASTE 


The Barnard Processing Corp. has 
been formed at San Jose, California to 
take over an operation in processing can- 
nery waste that has been carried on at 
Alviso making use of the Barnard proc- 
ess, developed by David Barnard. He 
heads the new firm as president and gen-_ 
eral manager. Special attention will be 
paid at first to the handling of pear 
waste from canneries, rated as the most 
difficult of cannery waste to get rid of. 
Studies indicate that each ton can be 
converted into industrial alcohol and 
stock feed valued at about $10.00. 
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WEST COAST NOTES 


SCHUCKL BRINGS STRANGE 
TO U.S. 


Leonard Strange, formerly manager 
of the London, England sales office of 
Schuckl & Co., Ltd., has been transferred 
to the headquarters of the company in 
Sunnyvale, California. 


HUNT STOCKHOLDERS MEET 


The annual meeting of stockholders of 
Hunt Foods, Inc., was held at Fullerton, 
California, April 22, and President Fred- 
erick R. Weisman advised that net sales 
fod the first four months of the 1953 
fiscal year amounted to $14,600,000, 
against $15,100,000 a year earlier. While 
dollar sales were down slightly, unit 
sales were higher. He also reported that 
bank loans had been reduced more than 
half since November 30, 1952. 


DIERKES JOINS 
BROKERAGE FIRM 


Leon W. Dierkes, for years sales man- 
ager for the Richmond-Chase Co., San 
Jose, California, has joined the staff of 
J. H. Gary & Co., canned foods brokers 
of 149 California St., San Francisco, 
California. 


HILTON’S SEAFOOD 
TO ADVERTISE 


Hilton’s Seafood Co., Seattle, Wash- 
ington, has placed a new canned foods 
product on the market and has appointed 
Guy-Lee Advertising, Palo Alto, Califor- 
nia, to direct an introductory advertising 
campaign. 


S & W FINE FOODS 
SUMMER CAMPAIGN 


S & W Fine Foods, San Francisco, 
California, has made arrangements for 
carrying on one of the most extensive 
newspaper advertising campaigns in the 
history of the firm, making use of more 
than 40 publications in the Western ter- 
ritory. The summer campaign will stress 
fruits and vegetables, with holiday lines 
to be emphasized in the fall. The cam- 
paign will be directed by Foote, Cone & 
Belding. 


MACY’S FEATURE OLIVES 


Canned olives were a featured item in 
a late May “California Fiesta” event 
featured by Macy’s department store 
San Francisco, California. An exhibit 
was set up on the main floor with an 
attendant on hand to pass out literature 
and demonstrate this distinctive Califor- 
nia product. 
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HUNT TOMATO PASTE 
INJUNCTION DENIED 


United States District Court Judge 
George B. Harris has denied the Motion 
for a Temporary Injunction sought by 
eight California packers of tomato prod- 
ucts to restrain Hunt Foods, Inc. from 
selling tomato paste at what were 
alleged to be unreasonably low prices, it 
was revealed today. 

The decision followed extensive hear- 
ings over a period of six months, during 
which time the Plaintiffs introduced 
voluminous evidence. At the close of 
Plantiffs’ evidence, Ben C. Duniway, 
attorney for Hunt Foods, moved for a 
dismissal and a denial of the motion, on 
the ground that the Plaintiffs had not 
shown any right to the relief sought. 
Without requiring Hunt Foods to intro- 
duce evidence, the Court denied the 
Motion for an Injunction. ; 

In Fullerton, headquarters for Hunt 
Foods, the Company’s President, Fred- 
erick R. Weisman, declared: “Naturally, 
we are pleased about Judge Harris’ de- 
cision. While we have believed all along 
in the rightness of our position, we are 
grateful for the vindication Judge Har- 
ris’ decision gives us in the eyes of 
others.” 

In commenting on Judge Harris’ 
opinion, Mr. Weisman said that “it seems 
to me that the Judge fully recognizes the 
effect of the law of supply and demand 
in an industry such as our.” 

“We have been attacked”, Mr. Weis- 
man concluded, “for pursuing a distinct- 
ly free enterprise policy of delivering 
high quality foods at competitive prices. 
Our prices refiect not only the improved 
operating efficiencies for which we are 
constantly striving, but the law of sup- 
ply and demand as well. That in my 
opinion is the way it should be.” 


SCHMIDT ADDS FOIL DIVISION 


Schmidt Lithograph Company of San 
Francisco has added a new Gravure 
Printed Foil Packaging Division to 
enable the company to service customers 
who are users of beer labels, candy 
wrappers, and other foil packaging ma- 
terials. 


NAMED TO GMA GROUP 


Several outstanding executives in the 
canning field are among the members of 
the 1953 public relations committee of 
Grocery Manufacturers’ of America, ap- 
pointed this week by Paul S. Willis, 
president, 

They include H. E. Meinhold, of the 
Duffy-Mott Co., Steve Nisket, Gerber 
Products Co., Alex Rogers, of Libby, 
MeNeill & Libby, and Wilmot Rogers, 
California Packing Corporation. 


FERNHOFF ELECTED 


F. Bert Fernhoff has been elected a 
director of the Rosefield Packing Co., 
Alameda, California, succeeding H. E. 
MacConaughey. 


DISTRIBUTORS 


NAWGA SCHEDULES MEET 


National-American Wholesale Grocers’ 
Association will hold its 1954 convention 
at Hotel Ambassador, Atlantic City, Jan- 
uary 19-22, inclusive, it is announced by 
M. L. Toulme, executive vice-president. 


N.F.B.A. COMMITTEES 


Appointments to additional NFBA 
Committees for 1953 were announced 
April 20 by E. Norton Reusswig, Na- 
tional Chairman of the National Food 
Brokers Association. This completes the 
committee assignments, it was _ stated. 
Chairmen of the committees are as 
follows: 


Frozen Foods Committee —W. Sloan 
McCrea, Earl V. Wilson Co., Miami; 
Arbitration Committee—J. H. Coate, 
Kelley-Clarke Company, Portland, Ore- 
gon; Ethics Committee—John H. Mitch- 
ell, John H. Mitchell Company, Chicago; 
Resolutions Committee — Walter H. 
Burns, Walter H. Burns Company, Inc., 
Pittsburgh; History Committee—Joseph 
H. Kline, Housum-Kline Company, Cleve- 
land; Local Clubs Committee—George T. 
Neilson, A. H. Morse Company, Boston. 


NEW BROKERAGE COMPANY 


E. Bruce Chaney, Jr. and Willard O. 
Manbeck have formed the new food 
brokerage firm, Chaney & Manbeck, with 
offices at 805 Erieside Avenue, Cleveland, 
Ohio, and will specialize in the handling 
of corn syrup, oil, sugar, nuts, canned 
and frozen foods, and food containers for 
the manufacturing and grocery trades. 

Mr. Chaney was previously associated 
with the Jewett & Sherman Company, 
and for the past four years promoted 
bulk sales for the Arthur C. Marquardt 
Company. 

Mr. Manbeck, former President of the 
Crystal Sugar Company, was last asso- 
ciated with the Walter B. Boos Company. 


CANNER NAMES BROKER 


Jenkins Bros., Inc., vegetable canners 
of Frederick, Maryland, have appointed 
Weis] & Sills their brokers for the 
metropolitan New York territory. 


POOLED TRUCKING? 


Wholesale food distributors operatiny 
in the New York market are reporte:l 
studying a plan which would provide for 
joint trucking operations in the move- 
ment of inbound shipments from termi- 
nals to wholesale plants. 

The plan would involve the use of « 
large foods terminal operated by the 
Port of New York Authority, throug! 
which many of the intercoastal ship- 
ments of canned foods now move. 
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HIGHER 
PRODUCTION 


helps you show 
a more favorable 


BALANCE 


’ Boost your production with 


Burt Non-Stop Labelers. 
Uninterrupted service with 
the exclusive Dual Label} 
Feed and no disarrange- 
4 ment of Labels! 


The process for 
separating aluminum 
from its oxide, by - 
Charles Martin Hall, 
which is the 
foundation of the vi 


e 
The 
e | Alberger System 
bi of processing 
BURT High Speed Case Packers will bs quality salt 
pep up your production too . . . Pack 7 
2 layers with each stroke. Automatic be _ developed for 
case dumping and balanced beam 
controls. Simplest can handling method 
available. 
‘ e 
" ° For over 50 years, Diamond Crystal Alberger Process 
ps a Salt has been famous for its true salty flavor and 
better seasoning quality. 
e The exclusive Alberger System produces salt with 
- a consistent purity of 99.95%—a salt that surpasses 
) ‘ every requirement of the U. S. Pharmacopoeia. In 
addition, the Alberger Process makes available care- ; 
a fully screened salts of uniform bulk to industrial users 
BURT BEATS of salt who require a definite grain size. 
FLEETING TIME’ | That’s why thousands of food manufacturers who 


demand dependable salt of uniform purity, bulk and 
quality use this salt exclusively. 

If you have any questions about which grain size 
or grade to use for best results, get expert advice by 
writing to our Technical Director. 


DIAMOND CRYSTAL 


_&§ BURT MACHINE COMPANY 
401 E. Oliver St. Baltimore 2, Md. 


add 
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CONSOLIDATED BUYS STEINER 


J. & M. Steiner, Inc., Milwaukee 
wholesale grocers, have been taken over 
by the Reid Murdoch division of Con- 
solidated Grocers’ Corporation. 

The Steiner business was organized 
originally by Joseph T. Steiner, Sr., 
father of the present officers of the com- 
pany, and has been engaged in business 
continuously since 1883. 

Under the new ownership, “Monarch 
Finer Foods” and staples will be dis- 
tributed to Royal Blue Stores in Mil- 
waukee and to other grocery outlets in 
the Milwaukee operating area. 

Joseph G. Steiner and his brother, Gil- 
bert, continue with the company in exec- 
utive capacities, and all sales, office, and 
warehouse personnel are being continued. 

Acquisition of the Steiner business is 
the third recent expansion by Consoli- 
dated’s Reid Murdoch division, which in 
February established a large branch dis- 
tribution house in Cleveland and a Royal 
Blue voluntary group in_ Richmond, 
Virginia. 


GROCERS PLAN PARTY 


The Italian-American Grocers’ Asso- 
ciation of Greater New York, Inc., will 
hold its annual entertainment at the 
Hotel Statler in New York City on Sun- 
day, May 3. An attendance of 4,000 is 
looked for. 


HEADS SOUP GROUP 


A. Irving Grass, president of the I. J. 
Grass Noodle Co., Chicago, has been re- 
elected president of the National Soup 
Mix Association. 

Harold Suttle, of Thomas J. Lipton 
Co., was named first vice-president of 
the processor’s group, with S. S. Wyler, 
of Wyler & Co., second vice-president. 


HEADS JOBBER GROUP 


Jack Salley, of the Salley Grocer Co., 
Inc., Shreveport, has been elected presi- 
dent of the Louisiana Wholesale Gro- 
cers’ Association for the coming year. 


OHIO WHOLESALERS MEET 


Ways and means for improving whole- 
saler-retailer and manufacturer-whole- 
saler relationships were discussed at 
panel sessions which featured the annual 
meeting of the Associated Wholesale 
Food Distributors of Ohio in Columbus 
during the past week. 


IN BROKERAGE FIELD 


Richard J. Reale, formerly Boston dis- 
trict sales manager for the Wesson Oil 
& Snowdrift Sales Co., has joined the 
retail sales staff of Albert A. Zilen Co., 
Boston food brokers, 
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TRADE VETERAN 


George W. Burnham, Philadelphia 
food broker, receiving congratulations on 
the observance of his 90th birthday on 
March 31. He is active in business, and 
calls on the trade regularly. 


RED AND WHITE TO MEET 


The Red and White Corporation, the 
Nation’s oldest voluntary group, will 
hold its 32nd Annual Wholesalers Con- 
ference—Convention, at the Drake Hotel, 
Chicago, May 24, 25 and 26. 


McCARTNEY HEADS HAAS SALES 


Guy T. McCartney has been appointed 
manager of the canned foods division of 
Haas Bros., San Francisco, California, 
succeeding V. O. Stockland who has re- 
signed to engage in business on his own 


RESIGNS ACCOUNT 


Allen V. DeFord Company, Washing- 
ton, announces that it has resigned rep- 
resentation of College Inn Food Products 
Co. for their non-poultry items, effective 
May 1. 


FORM NEW COMPANY 


C. T. Floyd, formerly of the Hill 
White Company, Columbus, South Caro- 
lina food brokers, and G. Clifton Pearce 
have formed a partnership under the 
name of Floyd-Pearce Company to con- 
duct the brokerage business previously 
engaged in by C. T. Floyd. 

Hill White Company ceased to func- 
tion last month, following the death of 
H. Hill White, Sr., the senior partner in 
the business. 


METAL CAN SHIPMENTS 


February 1953 shipments of metal 
cans of 252,000 tons was 7 percent below 
shipments during January 1953, but 7 
percent above the February 1952 total, 
according to the Bureau of the Census, 
Department of Commerce. Shipments of 
food cans during February at 151,000 
tons were 10 percent below the January 
level, but 5 percent above the February 
1952 figure. The 56,660 tons of fruit 
and vegetable cans shipped during the 
month were 13 percent below the Janu- 
ary total, but 8 percent above the Feb- 
ruary 1952 level. 


METAL AND 
PLASTIC CAP SHIPMENTS 


Metal and plastic caps shipped in Feb- 
ruary 1953 totaled 1,143 million units, 
6 percent above the January 1953 total, 
and 13 percent above the total shipments 
in February 1952. Of the total Febru- 
ary shipments 917,681,000 were metal 
caps, of which 709,036,000 were screw 
thread and lug types, and 172,425,000 
vacuum and friction type, 36,220,000 
other types, 


APPLE GRADE REVISION 
PROPOSED 


The U. S. Department of Agriculture 
April 24 proposed a revision of the U. S. 
Standards for Grades of Canned Apples 
which have been in effect since Novem- 
ber 1, 1943. 

The proposal is designed to clarify the 
standards with respect to color and size 
requirements and to provide for a more 
objective means of classifying canned 
apples as to absence of defects, particu- 
larly carpel tissue (husk or shell sur- 
rounding seeds). 


Interested persons have to May 24 to 
submit views or comments on the pro- 
posed revision to the Fruit and Vege- 
table Branch, Production and Market- 
ing Administration, U. S. Department 
of Agriculture, Washington 25, D. C. 


PROPOSE CATSUP GRADE 
REVISION 


The U. S. Department of Agriculture 
April 22 proposed revision of U. S. 
Standards for Grades of Tomato Catsup, 
which have been in effect since April 15, 
1941. 

The revision proposes the addition of 
an intermediate Grade B (or Extra 
Standard) which differs from Grade A 
principally in that a total solids content 
as low as 29 percent would be permitted 
in this grade. Total solids of Grade A 
and C remain at 33 percent and 25 per- 
cent respectively. 

Other proposed changes concern in- 
creased emphasis on the consistency of 
the product and a slightly altered em- 
phasis on the factor of absence of 
defects. 

Interested persons may submit views 
or comments on the proposed revision up 
to May 238 to the Fruit and Vegetable 
Branch, Production and Marketing Ad- 
ministration, U. S. Department of Agri- 
culture, Washington 25, D. C. 


LOW-SODIUM CANNED FOODS 


A bulletin entitled “Production and 
Consumer Aspects of Low-Sodium Can- 
ned Foods” has been published by the 
Research Division of Continental Can 
Company. The paper, authored by A. E. 
Clifeorn of the Division, was prepared 
for presentation at the 35th Annual! 
Meeting of the American Dietetic Asso- 
ciation, and: was published in the Feb 
ruary issue of the Journal of the Ameri: 
can Dietetic Association, 


NEW CONTAINER PLANT 


Container Corporation of America ha 
announced that a new corrugated con- 
tainer plant will be built at Fernandina, 
Florida, adjacent to the company’s kraf' 
container board mill, which is expected 
to be in operation within a year. 
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CRCO | 

__LINK-BELT Equipment 

4 WAUKESHA | Consult the 
ROBINS _ Robins Catalog... 


Robins piles you the ubeanege of .-- See Your Robins Representative... 
ONE SOURCE ; Wire, Write or Phone Direct. 


for equipment used in processing e 
Apples and Apple Products Asparagus « Beets « Carrots A 


Corn « Lima Beans ¢« Dried Beans « Marmalades « Olives 


Onions Mushrooms Peaches Peas Peppers « AND COMPANY, ING. 


Pickles ¢ Potatoes « P umpkin e Relishes ¢ Saverkraut Manufacturers of Food Processing Machinery Sincel855 
¢ Shrimp ¢ Spinach « Strawberries « String Beans « Tomatoes 713-729 East Lombard St., Baltimore 2, Md. 


Want High Speed, Clean, Uniform Crosscuts: 


Ke with no crushing on 


BAMBOO SHOOTS q 
BROCCOLI 
CARROTS 

CAULIFLOWER 


THE URSCHEL MODEL 


Consult Urschel now for the experienced answers 
fo your every cutting problem. Write: 


TRANSVERSE SLICER: OKRA ORANGES 
a @ results in greater cutting yields. 

r @ is ruggedly constructed for years PICKLES PINEAPPLE 

: of dependable service with 

A low maintenance. 
@ cuts thicknesses from 1/32” to 1-1 3”. | RHUBARE 
NM @ occupies only 2’x 3-1/4” floor space. . 
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dependable 


course 
steer 


The Sanitary can— perfected by Canco— made 
commercial canning of fruits and vegetables pos- 
sible; revolutionized the grocery business ; helped 
raise the national level of nutrition and health. 


Through the years, constant Canco pioneer- 
ing and cooperation with the canning industry 
have brought forth widespread process and prod- 
uct improvement—opening new markets for can- 


ned foods of all kinds. 


THE CANNING TRADE May 4, 1953 


Like the North Star—whose position is changeless— 
some companies are known for dependability . . . Their 
high standards and integrity single them out. 

In business, these qualities in any firm you deal with 
contribute to your success in charting the progress of 
your own. 


All this involves a relationship that transcends the mere 
filling of orders . . . with good materials . . . on time. 


Since the turn of the century, many men at the helm 
of businesses, big and small, have put complete trust in 
the integrity of Canco. 


Needing new and better containers for their products, 
they have looked to Canco’s unequaled variety of tech- 
nical skills, research, and services . . . its quick, sure 
solutions to special problems . . . its experience and 
facilities that no other manufacturer can match. 


If you pack your products in containers, your course 
is clear. You'll be ahead if you... 


Go first to the people who are first! 


AMERICAN 
CAN 
COMPANY 


=> 


New York, Chicago, San Francisco; Hamilton, Canada 
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MARKET NEWS 


CORN SHIPMENTS HEAD FOR RECORD 


There’s much to be gleaned from the 
statistics made available during the 
week, both by the National Canners 


000 Sweets is 22 percent less than last 
April’s 6,582,000. Most of the remaining 
supplies are in 303’s, that size account- 


shape and form on the housewife’s table, 
especially when compared to an 8 month 
movement of 28 million cases of corn, 
and even a 10 month movement of 27 
million cases of peas. 


PACKS—NCA issued during the week 
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Association and by the Bureau of Agri- ing for 5,153,000 cases. There are just figures showing the 1952 pack of mixed F 
cultural Economics, but the NCA figures over a half million cases of 10’s, about vegetables at 1,822,371 actual cases; the i 
= es acs cones. 65 percent of which are Sweets. pack of succotash at 317,795 cases; and, j 
ment. As the clears, it now be- BEANS — There just aren’t enough 
comes apparent, the carryover in corn _ beans to talk about. The total supply of 1,484,949 cases. By “th No. 308 hen + 
will not be nearly as burdensome as was _—‘JUSt over 2 million cases is 65 percent — pon popu- 
Matter of fact it looks now as though it otal shipments for the season 0 : p 
it ‘will than million cases, while falling just short of 
tomatoes too. March shipments of 3,160,- the 1950-51 record, surely would have : t 
000 cases marked the third successive narrate = figure had the , supplies NEW YORK MARKET 3 
month of heavy movement of this item. peng ed a date are ya 
With four months of the season to go P ee — Firmer Price Views On Tomatoes—Califor- ba 
and already approximately 28 million Of the total 2 million cases on hand nia Asparagus Openings—Bean Production | 
cases shipped, total movement for the April 1, 638,000 were wax beans, and Limited—Citrus Operations Tapering Off— . 1 
season seems headed for a record move- 1,448,000 greens beans. Two-thirds of West Coast Fruit Firm—Salmon Steady— - a 
ment of somewhere in the neighborhood the wax beans or 424,000 cases were Sardines Cleaning Up—Tuna Steady And On . § 
of 36 million cases. Such a movement held in the Northeast. Short Side—Shrimp Season Backward—Fair 5 n 
would leave in canners’ hands a carry- Business In Crabmeat. r $ 
over of but approximately 2 million TOMATOES—Not too much can be 4 $ 
cases. While not too many canners are said about the tomato acreage figures. “N York Stater” , a 
proud of prices received in chalking up Undoubtedly, it’s a wise move to cept By ew Tor ater ¥ 
this accomplishment, it does serve to down on acreage this year. Another fi 
clear the decks for a fresh beginning in method would be to do something about New York, N.Y., April 30, 1953 
1953. selling canned tomatoes. It’s comforting 

to know that such a movement is now THE SITUATION — Announcement p 
site, will finally under way. Tomato canners have of opening prices on asparagus by some t 
every right to be ashamed of a nine California canners, a tightening market a 
will months’ movement, and at give away for west coast canned fruits, and a g 
prices, of 18 million cases of tomatoes, slightly firmer undertone in tomatoes In b 
an item that can be used in every way, the East furnished the major highlights $ 
west. It shows that standards are ex- : $ 
tremely short in all areas, as is extra APRIL 1 STOCKS—BEANS, CORN, PEAS Bi 
standard whole kernel. 

Source: NCA Division of Statistics " 

P PEAS—From the looks of things the (Thousands of actual cases (figures rounded) 

; carryover in peas will be some 3 to 3% A 
million cases. With two months to go APRIL 1 CORN STOCKS BY QUALITY AND AREA pu 
canners still held nearly 7 million cases. 
movement April and May in Cream Whole Cream Whole Cream Whole % Change 
ine last year’s 3.7 million Style Kernel Style Kernel Style Kernel Total % Tot From 195200 
cases, the carryover would amount to 3.1 517 21 ‘1,234 10 
million cases. A movement in line with Midewe 3,351 3,087 263 10 8.176 77 Heyy 
the five year average of 3.1 million cases West iiclaatiees 834 268 111 104 42 4 1,362 12 + 18 i a fi 
for the next two months, would leave a Hotel Swen 5,202 3,648 1,075 494 326 29 10,772 100 + 92 Py g 
peas this season has been consistently “4 
about 10 percent below last year’s move- APRIL 1 PEA STOCKS BY QUALITY AND AREA | : le 
ment, except for the first four months of FANCY Ex. Srp. STANDARD % Chane 
the season, and the total movement for Alaskas Sweets Alaskas Sweets Alaskas Sweets Total % Total from 1952 * re 
the first ten months of 27.4 million is Northeast 10 294 4 —33 
below the 8 month movement of corn at 42 79 34 —22 
id-Wes 5 748 638 826 237 9 192 
27.9 million cases. West cscs 15 1,471 32 375 7 109 2,010 30 — 1 Fr 

= that fancy sweets are the burdensome 
item, followed next in order by extra 
Bees of the: APRIL 1 GREEN AND WAX BEAN STOCKS BY QUALITY AND AREA m 
items are in heavy supply. It will be » French Fancy Tots! 
noted, also, that supplies in the East, — ——- 
Northeast 24 23 459 235 32 1713, | it 
here too, are down to rock bottom. Total Mid-Atlantic 5 60 57 72 10 204 e 
of all Alaskas amounts to 1,682,000 cases — 21 201 di 
es 3 34 280 52 ( 
or 11 percent: less than the 1,887,000 South 19 1 38 38 31 127 
cases held April 1, 1952. Total of 5,137,- Total 104 139 1,035 542 265 2,086 
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in this week’s canned foods markets. Vol- 
ume of spot trading was again rather 
restricted, with distributors in most in- 
stances confining their buying to small 
fill-in lots. 


THE OUTLOOK—Tighter money, as 
veflected in increased loan rates by banks 
during the week, will undoubtedly have 
a decided bearing upon buyer inventory 
policies. Distributors generally have 
been cutting back their warehouse hold- 
ings and the hike in interest rates, com- 
ing at a time when the buying pace had 
slowed in response to uncertainties cre- 
ated by the new progress in the Korean 
truce negotiations, is expected to further 
slow chain and jobber buying. 


TOMATOES —Canners in the tri- 
states were showing firmer price views 
this week, and while the market gener- 
ally has not recovered from its lows, 
fewer canners are willing to do business 
on the basis of current going prices. 
Florida canners were reported quoting 
new pack for prompt shipment as low 
as 90 cents for 1s, $1.20 for 308s, and 
$1.25 for 2s, f.o.b. In the midwest, can- 
ners continued to hold standard 2s at 
$1.35, with extra standards at $1.65- 
$1.70, f.o.b. canneries. On 2%s, stand- 
ards were reported offering at $2.10, 
with extra standards 15 cents above this 
figure. 


ASPARAGUS — Tentative opening 
prices on new pack asparagus were set 
this week by several California canners, 
and others will follow shortly.  All- 
green 300s were quoted at $3.35, with 
blended green and white 300s quoted at 
$2.87'%. In pienic tins, blended tips 
were quoted at $2.45, with colossal at 
$2.50 and salad points at $2.75, all f.o.b. 
Midwest and eastern asparagus canners 
have not yet come out with their open- 
ings, due to a late season. 


BEANS — Extremely limited produc- 
tion is reported in the East, and the 
market shows continued strength, with 
a fair inquiry ruling. New pack green 
beans are offering out of Florida at $1.35 
for standard cut 303s, with extra stand- 


ards at $1.50 and fancy at $1.60. On 
fancy French style, 308s list at $1.50- 
$1.55, f.o.b. 


OTTER VEGETABLES—Some Mary- 
land peas were offered on the spot here 
the week at $1.05 to $1.10 for 
d 303s early Junes. There was 
rate call for fancy small sieves, 
wh remain in short supply in first 
ha and buyers are also looking for 
ext standards in the smaller sieve 
re Market interest is now beginning 
‘er in the outlook for the new 
‘ith acreage reports indicating a 
te increase in pea packing in the 
trl. es this season. Distributors are 


ste 

Stare 


a mod 


in market for fancy corn in a lim- 
ite ity, but are taking goods only in 
a ‘l way to take care of immediate 


vutive requirements. A contraction 
mand has brought about an easier 
rtone in kraut, with New York 
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U.S. D. A. ACREAGE FORECASTS 


DECLINE OF THE LOVE APPLE 
Intentions to plant reports on tomatoes for processing indicate an acreage 
reduction this year of nearly 15 percent from 1952, according to a Bureau 
of Agriculture Economics report dated April 23. This indicated decrease 


’ from last year’s acreage is based on reports received from processors late 


in March and early in April giving information on the acreage that they 
intend to contract and plant in 1953. 

Abandonment of planted acreage averaged about 4 percent annually during 
the most recent 10-year period. ; 

A yield in line with the 10-year average of 6.58 tons per acre would result 
in a production of around 2,066,000 tons—but yields have been well above the 
average in recent years, so that the reduced acreage might well be expected 
to yield a production nearly as large as the average. The 1952 revised pro- 
duction estimate is 3,511,300 tons, while the 1942-51 average production is 
2,993,000 tons. 


TOMATOES FOR PROCESSING 


PLANTED ACREAGE 


As pereent of planted 


10-year 10-year 
STATE average 1952 1953 average 1952 
1942-51 revised indicated 1942-51 
Acres Acres Percent 
24,200 19,800 18,000 74 91 
New Jersey 34,500 34,000 28,000 81 82 
Pennsylvania 29,000 26,000 24,000 83 92 
27,400 23,000 19,000 69 83 
67,600 48,000 41,000 61 85 
Illinois 11,700 12,600 11,000 94 87 
Michigan 7,900 8,900 7,600 96 85 
1,700 1,200 1,000 59 83 
Towa .... 2,900 1,400 1,900 66 136 
Missouri 11,700 5,000 4,500 38 90 
Delaware 8,500 6,100 5,300 62 87 
27,100 16,000 13,600 50 85 
Maryland _............ 43,400 24,600 23,400 54 95 
South Carolina 2,400 300 400 17 133 
Florida 4,100 7,600 7,500 183 99 
Kentucky 4,400 1,700 1,800 41 106 
Tennessee 5,800 2,500 2,600 45 104 
Arkansas 16,200 5,500 5,300 33 96 
Oklahoma 2,200 800 700 32 88 
22,900 12,000 16,700 73 138 
Colorado 4,500 2,800 3,300 73 118 
Utah 7,700 7,300 7,700 100 105 
115,500 112,900 80,000 69 71 
Other States' 4,900 2,800 2,800 57 100 
U. S. Total 488,200 382,800 327,100 67.0 85.4 
1 Alabama, Arizona, Connecticut, Georgia, Idaho, Kansas, Louisiana, Minnesota, Mississippi, 
Nebraska, New Mexico, North Carolina, Oregon, Washington, and West Virginia. 
BEETS FOR CANNING 
4,520 4,000 4,800 106 120 
Michigan 1,280 700 800 62 114 
6,410 7,400 7,600 119 103 
1,910 1,000 1,000 52 100 
Other States' .... 3,630 2,870 3,190 88 111 
17,750 15,970 17,390 97.9 108.8 


1 California, Colorado, Illinois, Indiana, Louisiana, Maine, Maryland, Minnesota, Mississippi, 
New Jersey, Ohio, Pennsylvania, Tennessee, Texas, Utah and Washington. 


CUCUMBERS FOR PICKLES 


An increase of about 2 percent over 1952 in the planted acreage of cucum- 
bers for pickles is indicated for 1953, according to the Bureau. 


If these early season acreage prospects materialize, the 1953 plantings of 
pickling cucumbers will total 163,180 acres. This compares with 160,370 acres 
planted in 1952 and a 1942-51 average planting of 130,050 acres. 

Abandonment of planted acreage has averaged around 10 percent annually 
during the past 10 years. 

The purpose of these reports is to assist growers and packers generally in 
making such further changes in their 1953 acreage plans as may appear 
desirable. The acreage actually planted in 1953 may turn out to be larger 
or smaller than now indicated, because of weather conditions, price changes, 
labor supply, financial conditions, and the effect of these reports upon packers’ 
actions. 
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MARKET NEWS 


State canners reported shading recent 
quotations, which had the market at 
$1.75 for 2%s and $5.85 for 10s, f.o.b. 


CITRUS—Citrus packing is gradually 
tapering off in Florida, and canner hold- 
ings, while lower than a year ago, are 
still believed to be sufficient to carry the 
trade through to the next packing sea- 
son. The market, in consequence, is not 
as strong as was the case a short time 
back. Canners quote orange juice for 
prompt shipment at $1.12% for 2s and 
$2.50 for 46-ounce, with fancy Valencia 
juice bringing $1.17% and $2.60. Grape- 
fruit juice is quoted at 92% cents on 2s 
and $2.00 on 46-ounce, with blended juice 
at $1.05 and $2.30. Fancy grapefruit 
sections, in 303s, are quoted at $1.40, all 
f.o.b. canneries. 


CALIFORNIA FRUITS — Coast re- 
ports note a strengthening in the market 
as canner holdings work into narrower 
compass and the prospective carryover 


SPRAYS - DUSTS 


For use in ground machines 
airplanes 


DDT—MALATHON 
PARATHION—TEPP 
COPPER - SULPHUR - DITHANE 


Corn Earworm and Borer Spray 


SOLUBLE FERTILIZERS 
LIQUA-LEAF 


ASK YOUR DEALER OR SEND US 
HIS NAME 
If it's Good—MILLER has it! 


MILLER CHEMICAL & 
FERTILIZER CORP. 


BALTIMORE 18, MARYLAND 
Factories: Baltimore 
Whiteford, Salisbury, Maryland 
and Hanover, Penna. 
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is cut down sharply. Buyers are in the 
market for peaches, and there is like- 
wise a good call reported for fruit cock- 
tail. No price changes are reported, but 
canner price views are strong, taking 
into consideration the favorable statis- 
tical position of the market and the un- 
certainty as to how severely recent un- 
favorable weather may have cut into 
prospective fruit yields. 


SALMON — There was no change in 
salmon prices reported this week. First 
hand holdings of reds are near the van- 
ishing point. Pinks and chums are com- 
manding market attention, and show a 
steady undertone. 


SARDINES — Canners are making 
progress in clearing up carryover from 
last year’s pack, and consignment stocks 
scattered in consuming areas are re- 
ported moving well. The market is gen- 
erally held on the basis of $7.00 per case 
for keyless quarter oils, f.o.b. Maine can- 
nery points. 


TUNA—The market for domestic 
packs shows a steady tone, and supplies 
continue on the short side under broad- 
ening demand. Imported is coming in 
for more attention, with Japanese white- 
meat quarters in oil quoted at $9.30, with 
brine pack at $7.35, ex-dock New York. 
Solid pack Japanese white meat in oil 
lists at $14.25, with the brine pack at 
$11.25, while on 1s, the market holds at 
$27 per case for solid pack in oil and 
$21 for solid pack in brine. Some Portu- 
guese tuna is also offering here, with 
solid pack white 1s in brine listing at $18 
per case. 


SHRIMP—Reports from the Gulf in- 
dicate that the spring packing season 
this year is extremely backward, reflect- 
ing a short run of fish. A few offerings 
of uninspected in 5-oz. tins have been 
reported at $5.25 for large and $4.75 for 
medium, but most sellers are not offering 
until they have a better idea of pros- 
pective pack and costs. 


CRABMEAT—Gulf canners have been 
doing a fair business in crabmeat, and 
unsold holdings of white meat are re- 
ported near the vanishing point. The 
market, f.o.b. Gulf points, is currently 
quoted at $5.75 for jumbo lump white- 
meat and $3.75 for claw, packed in 6%4- 
oz. tins. 


FREEZER HOUSE ORGAN 


O’Donnell-Usen Fisheries Corporation 
has instituted a house organ directed to 
frozen food buyers. The publication will 
be in the form of a monthly newsletter 
entitled Taste O’Sea Topics. 

Taste O’Sea Topics will contain mer- 
chandising tips and suggestions to retail- 
ers along with the latest developments 
in frozen foods at O’Donnell-Usen 
Fisheries. Copies of the bulletin will be 
made available without charge. 


CHICAGO MARKET 


General Tightening Of Inventory Control— 
Tomato Market Continues To Deteriorate— 
Peas Routine—No. 10 Corn Scarce—Lima 
Beans Sold Up — Pressure On Spinach — 
Pineapple Short—Considerable Freeze Dam- 
age Indicated In Northwest — California 
Fruits Firm—Hand To Mouth Buying Of 
Citrus—Copper River Salmon Season Opens. 


By “Midwest” 


Chicago, Ill., April 30, 1953 


THE SITUATION—There was little 
to highlight the Chicago market this 
week as trading continued on a routine 
basis. A good many buyers have been 
greatly restricted the past few weeks 
because of a general tightening of inven- 
tory control and reduced budgets by the 
general management. Such action re- 
flects the present thinking of those that 
control the purse strings and it’s not 
conducive to a healthy market condition. 
Actually, it takes a real bargain to stim- 
ulate any real buying and such bargains 
are far and few between. 


This hand to mouth buying attitude 
hasn’t had too much effect on the market 
pricewise as the short items are firm and 
will stay that way until new pack al- 
though such commodities as tomatoes 
and tomato products are not helped a bit 
under such conditions. Prices have con- 
tinued to slide until the situation is 
really deplorable with further reports 
of many more canners that have thrown 
in the towel insofar as tomato operations 
are concerned. Other vegetables are un- 
changed and fruit seems to have a firmer 
tone right along. There have been a 
few cases of price shading on salmon due 
to the May 1st tax day although the 
market generally is very firm. Citrus 


remains unchanged with buying on the : 


light side. 


TOMATOES — This market has con- | 
tinued to deteriorate and the number of é 


local canners that will not operate in 
1953 is now close to the two dozen mark. 
Standard 2s tomatoes have been sold 
here recently as low as $1.35 and nobody 
seems to know where the bottom really 
is. Good extra standards are offered at 
$1.55 with 21%4s at $2.45 to $2.50. Tens 
are in much better shape and are firmly 
held at $8.25 for extra standards where 
they can be found. Catsup and juice are 
not doing much better as this week found 
extra standard 14 oz. catsup selling at 


anywhere from $1.25 to $1.30 with fancy | 
All in all it’s = 


juice at $2.25 for 46 oz. 
a very sloppy market. 


PEAS—Movement is merely rouiine ii 


although peas generally appear to be in 
fairly good shape with the new pack in © 


Wisconsin less than two months away. © 


Standards remain tight and what few |— 


308s are left are firmly held at $1.25 | 
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MARKET NEWS 


with tens at $7.00. The only soft spot 
appeared in fancy 303 sweets and these 
are stable at a bottom of $1.45 for un- 


CORN — Grocery store sizes of corn 
are not making any comeback as yet and 
this week finds standard 308s at $1.15 
with extra standard at $1.25 and fancy 
at $1.40. These quotations are for cream 
style only. Tens are very scarce and 
those canners with unsold goods still 
available are not giving them away. 
Fancy cream style tens are held at $9.75 
with whole kernel at $10.00. Extra 
standard is bringing $9.00 anc $9.35 
with not much offered. 


LIMA BEANS—Very little offered as 
most canners are completely sold up. A 
few odd lots of fancy small in 308 tins 
are available at $2.20 with medium at 
$2.00. No tens of any description are 
offered and every buyer of tens has them 
on his short list. 


SPINACH —A heavy pack in the 
South has led to pressure selling and the 
market is anything but strong although 
the trade here have been buying fairly 
well. Prices out of the Ozarks are gen- 
erally quoted at $1.00 for 303s, $1.50 for 
215s and $4.75 for tens but there has 
bean market remains rather quiet, with 
California market is supposed to be in 


better shape but there too lower prices 
are rumored. 


PINEAPPLE — With the new pack 
due to get under way in June many vari- 
eties of Hawaiian pineapple are growing 
short with canners trading back and 
forth to complete assortments. One of 
the largest nationally advertised brands 
withdrew all quotations on juice until 
further notice and the industry as a 
whole is expected to be sold out before 
the new pack is available. The pineapple 
promotion program has been highly suc- 
cessful. Other canning groups please 
note. 


NORTHWEST FRUITS—Despite the 
trade’s skepticism more complete reports 
from this area indicate considerable 
freeze damage has been done. The Wash- 
ington State Fruit Commission reports 
that due to extremely cold weather 4 to 
% of the Elberta peaches, 4 to % of 
the pears, % of the apricots and % of 
the sweet cherries have been lost. Fur- 
thermore, the new crop of boysenberries, 
blackberries and loganberries esti- 
mated at far less than last year. As a 
result, canners have stiffened their backs 
and are not nearly as receptive to offers 
below list as they were. 


CALIFORNIA FRUITS — This mar- 
ket is also one of firmness now that El- 


berta peaches and pears have settled 
down. Outside of a few 2%s Cling 
peaches are well sold and cocktail is fast 
reaching the same situation. Some fruit 
has been lost atlhough so far such losses 
are not serious. Nevertheless, reports 
indicate growers will get from one to two 
cents a pound more for Royal Anne cher- 
ries than they did last year which makes 
prices on spot stocks a bargain. 


CITRUS—Business is strictly hand to 


mouth although prices have continued | 


unchanged for the past two weeks. 
Fancy Valencia orange is offered at 
$2.75 with blended at $2.40 and grape- 
fruit juice at $2.00 to $2.05. The USDA 
reports that after April 18th last year 
slightly less than 7 million boxes of 
grapefruit were canned or shipped fresh 
as compared to less than 3 million boxes 
on the trees at the same time this year. 
It appears grapefruit juice is an excel- 
lent buy at present prices. 


SALMON — Although the market is 
one of firmness, the May 1st tax day led 
to a few isolated cases of price shading 
for shipment before the 1st of the month. 
An indication of how taxes effect busi- 
ness. Labor negotiations have snagged 
and unless they are settled promptly 
they could effect the early packs. The 
Copper River season opens May Ist 
and Chinooks and Sockeyes could start 


ROTARY 
HAND PACK 
FILLER 


Eliminates Product Loss 


Completely Sanitary 


These fillers are designed with 
sanitation and saving of product in 
mind. A special feature is a stain- 
less ‘eel dise that catches any over- 
flow. or product that otherwise 
misses the can. This product is re- 
turncd through a chute, thus elimin- 
any loss of product. —_Brining 
atochments and automatic feeding 
hoppers are also available. 


ROTARY HAND PACK FILLER 


Also Manufacturers 
of: 


Basket Dumpers 
Case Packers & Sealers 
Cookers * Coolers 
Fillers 
Labelers 
Lye Peelers 
Scalders 
Syruper & Briners 
Retorts 
Washers 
Water Blanchers 


Unscramblers 


For Further Information, Write: 


DIXIE-WAY MACHINE CO. 


“Fine Machinery For The Food Processor’’ 


Lakeland 


Box 462 


Florida 
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MARKET NEWS 


running soon as weather conditions 
have been good. In the meantime, 
prices remain unchanged with the above 
exceptions. 


CALIFORNIA MARKET 


Satisfactory Business Continues—Dry Beans 
Quiet — More Asparagus Prices — Spinach 
Canning Over — Tomato Products Revised 
Downward—Texas Beets Offered—Strong 
Demand For Cocktail And Pineapple—Sal- 
mon Lags—Jap Tuna Schedules Revised. 


By “Berkeley” 


Berkeley, Calif., April 30, 1953 


THE SITUATION — Sales of canned 
foods continue on quite a sizable scale, 
with considerable interest being shown 
on new pack items, such as spinach and 
asparagus. Most encouraging is the 
manner in which shipping instructions 
are coming through, with this branch of 
activities outstepping last year’s record 
with most firms. Crop conditions are 
being carefully surveyed and these gen- 
erally are not as good as a year ago. 
Some damage has been done by frost to 
cling peaches so it may be that no part 
of the crop will be deliberately dropped, 
as in recent years. A fair, but not a 
record crop of apricots is in sight, grapes 
have been definitely damaged and figs 
will be in light supply. A late April rain 
served to temper the effects of the 
drought in some important growing dis- 
tricts. 


DRY BEANS—The California dry 
been market remains rather quiet, with 
canners and dealers mostly using sup- 


plies purchased several months ago. Can- 
ners are operating only as sales are 
made. Reports from growers indicate 
that this year’s acreage for the State 
will approximate 268,000 acres, or about 
8 percent less than last year and 23 per- 
cent under the previous 10-year average. 
Some Blackeyes sold in the San Fran- 
cisco market during the week at $12.50 
to $12.60 per 100 pounds, or the lowest 
since last January. Stocks of Small 
Whites are smaller than a year ago and 
recent purchases by canners were at 
$8.85. 


ASPARAGUS—The canning of aspar- 
agus is getting into full swing and more 
and more canners are coming out with 
price lists, although some are still await- 
ing developments. Prices to growers are 
becoming stabilized and are ower than 
those prevailing last year, 8 cents a 
pound for white and 9 cents for green, 
but other costs have advanced. Open- 
ing prices are almost identical with those 
of a year ago, which remained un- 
changed through most of the season, be- 
ing largely on the basis of $3.65 for No. 
2 fancy green tipped and white colossal, 
$3.60 for Mammoth and $3.50 for large. 
All green is offered at $4.05 for colossal, 
$4.00 for mammoth and $3.90 for large. 
The packer of a nationally advertised 
brand offers green tipped and white in 
No. 300, blended, $2.87%; No. 2 giant 
and colossal, $3.90; picnic blended tips, 
$2.45; colossal tips, $2.50, and salad 
points, $2.75. Its initial offerings in all 
green asparagus includes No. 300, priced 
at $3.35, and picnic salad points at $3.25. 


SPINACH—The canning of spinach 
has come to an end and early reports 
suggest that the output will prove some- 
what smaller than last year. Initial 
business has not been large, but has been 


quite well distributed. Most lists are 
within this price range: No. 2, $1.15- 
$1.20; No. 2%, $1.40-$1.50, and No. 10, 
$4.60-$4.85. Much of the early business 
has been on No. 10s, which had been in 
short supply for some time. 


TOMATOES—Some new price lists on 
tomato products have been brought out 
of late, with revisions downward on a 
few items. One large canner has re- 
duced prices on No, 2 tomato juice from 
$1.10 to 97% cents, and on 46 oz. juice 
frim $2.32% to $2.10. This concern has 
withdrawn on No. 10 tomato juice, for- 
merly priced at $4.60. These prices call 
for shipment prior to May 15, 1953, and 
cover California pack juice. 


BEETS—New prices on Texas pack 
beets have made an appearance for an 
advertised line packed in glass. These 
are: No. 303, midget whole beets, $2.00; 
blended whole, $1.60; sliced, $1.45 and 
diced, $1.30. 


COCKTAIL — The canned fruits list 
is marked by a continued strong demand 
for fruit cocktail. This has moved so 
well of late that some of the larger oper- 
ators express the opinion that they will 
be completely sold out before the new 
season gets under way. The same is true 
of fruits-for-salad, an item that was in 
high favor at one time, but which has 
been largely supplanted by fruit cock- 
tail. Fancy No. 2%s have moved of late 
at $3.45, with choice at $3.25 for adver- 
tised lines. 


PINEAPPLE — The demand for can- 
ned pineapple is quite steady and buyers 
are now finding it necessary to shop 
around to fill requirements in full. It 
will be a couple of months before can- 
ning on a larger scale will get under 
way. 


EDITORIAL 


(Continued from Page 5) 


with 64 percent of tomato juice buyers, is significant. 
Items covered of immediate interest to canners in- 
clude, canned tuna, peanut butter, french and salad 
dressing, baby foods, milk, pineapple, peas, baked 
beans, fruit cocktail, frozen vegetables, tomato juice, 
canned and frozen orange juice, catsup, whole kernel 
and creamstyle corn, canned luncheon meats, corned 
beef hash, salmon, jams, jellies and preserves, dog 
food. 


ADD ONE MORE PEST—Just a few days after 
this issue is received, first chants of the 17 year locusts 
will be heard as far West as Illinois, and from Ala- 
bama all the way up to Vermont. Yes, the periodical 
cicadas, commonly known as 17 year locusts, are sched- 
uled to appear around the 15th of May. Oddly enough, 
some local areas within this territory, will not be 
Affected, but those that are, won’t have any trouble 
recognizing the pest. That’s the male you’ll be hear- 
ing, for they are the ones who do the singing, accord- 
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ing to the University of Maryland. The song lasts 
for about five seconds, ends abruptly, and is repeated 
at five second intervals. Rest assured there will be 
enough of them to produce a continuing effect. 


Actually the fruit people will have to do most of the 
worrying about this one. Chief damage is done to 
young fruit trees, shrubs and bearing fruit orchards. 
Egg slits, according to the University, cut into 
branches by female cicadas, may be disastrous to newly 
planted orchards. In bearing orchards, next year’s 
crop may be materially reduced. Egg slits rarely heal 
and limbs are likely to break under the weight of fruit. 
Entomologists recommend pruning affected limbs after 
the 1953 harvest. Best protection for young fruit 
trees and shrubs is to cover them with tobacco cotton 
or cheese cloth. Larger trees can be protected, say the 
experts, by spraying with Tepp. 

This business of spraying does get a bit tiresome 
after awhile. One comforting fact, if that be a com- 
fort, is that a great deal more is known, and most 
everyone is much better prepared to handle a plague 
of this kind, than they were 17 years ago. 
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SALMON—Sales of salmon are com- 
mencing to lag somewhat, according to 
reports, with the lower prices on most 
»eats contributing to the lessened con- 
sumer demand. Preparations are under 
way for the new canning season, but con- 
tracts with workers are still not com- 
plete. Alaska reds are firm at $27.00- 
$28.00 for No. 1 talls, with medium reds 
available at $20.00, pinks at $20.00 and 
chums at $16.00. Some old-time opera- 
tors are preparing to scale down activi- 
ties this year, having sustained losses. 
A disturbing feature is said to be the 
canning of frozen fish in the States, the 
resulting product not being of uniform 
quality. 


TUNA — Revised schedules of Japa- 
nese tuna prices have been received in 
San Francisco during the week, with 
fancy white meat packed in brine in the 
popular 7-0z. size priced at $9.60 and 
fancy light meat at $8.60. These prices 
are up about 70 cents a case from former 
quotations. 


EMPLOYMENT OF 
STUDENT-LEARNERS 


Notice of proposed regulation for the 
employment of student-learners at sub- 
minimum rates under the Fair Labor 
Standard Act, appeared in the Federal 
Register of April 25. The proposed regu- 
lations signed by Wage and Hour 
Administrator William R. McComb, 
would apply in the case of the canning 
industry to those students throughout 
the country now taking courses in food 
processing, and very possibly to those 
taking an agricultural course. The pro- 
visions of the proposed regulation, how- 
ever, make it practically inapplicable to 
the canning and freezing industry, since 
they limit employment of this type of 
use to 8 hours per day (at sub-minimum 
rates),even during the summer vacation, 


Interested persons may submit data, 
views or arguinents either in support of, 
or in opposition to the proposed revision, 
to the Administrator, Wage and Hour 
Division, U. S. Department of Labor, 
Washington, D. C. up to May 24. 


PAPER MILK CONTAINER PLANT 


The American Can Company has 
take) an option on a 23-acre tract of 


lan at Needham as the proposed site of 
Now England’s first complete paper milk 
ci ner plant, S. D. Arms, vice-presi- 
den in charge of the firm’s Atlantic 
div con, announced. 


© property, building and equipment, 
stv od Mr. Arms, will represent an in- 
ves' nent of several million dollars. If 
Pr ont plans materialize it is expected 
plant will be producing milk con- 
ta ers in 1954, Construction work is 
{tart shortly after purchase arrange- 
' nts are completed. 
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Jt’s TOPS! Jt’s A WONDER! 
RENNEBURG 


Continuous 


COOKERS 
and 


COOLERS. 


Write for Bulletin A850 


Edw. RENNEBURG & SONS Co. - Baltimore 24, Md. 


GAIR SHIPPING CASES 
will 


GIVE YOU SATISFACTION 


Consistent high quality in materials and man- 
ufacture makes Gair Boxes ideal for packing, 
machine sealing and shipment.» » Our tech- 
nical staff is at your service for improvement of 
present boxes or creation of new ones. » » Write 
for booklet on “Sealing Corrugated Cases.” 


CORRUGATED SHIPPING CONTAINERS 
SOLID FIBRE DOMESTIC AND WEATHERPROOF 
EXPORT SHIPPING CONTAINERS 


ROBERT GAIR COMPANY, ING. 


155 EAST 44th STREET* NEW YORK 17,N.Y. - 


Fort Niagara Corrugated Box Division . NORTH TONAWANDA, N. Y. 
Syracuse Corrugated Box Division . . SYRACUSE, N. Y. 
Boston Corrugated Box Division . . . CAMBRIDGE, MASS. 
Holyoke Corrugated Box Division . . . HOLYOKE, MASS. 
Connecticut Corrugated Box Division. . PORTLAND, CONN. 
Bogota Container Division. . . BOGOTA, N. J. 
Pennsylvania Corrugated Box Division . PHILADELPHIA, PA. 
Ohio Corrugated Box Division . . . . CLEVELAND, O. 
Teterboro Corrugated Box Division . . TETERBORO, N. J. 
Fibre Board Container Corp.. . . . . MARTINSVILLE, VA. 
Fibre Board Container Corp.. . . . . RICHMOND, VA. 


PAPERBOARD + FOLDING CARTONS - SHIPPING CONTAINERS 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
ASPARAGUS 
Calif. All Green, Fey., No. 2 
Colossal 4.05 
Mammoth 4.00 
Large 3.90 
Fey., Gr. Tip and White, No. 2 
Colossal 3.65 
Mammoth 3.60 
Large 3.50 
Midwest, All Gr., Cuts, 
Pic. 1.70-1.75 
No. 303 2.20-2.25 


BEANS, STRINGLEsS, GREEN 
MARYLAND (Only odd lots available) 
Wisconsin (Nominally quoted) 
NortHwWEst (Blue Lakes) 

Sold up 

New York 

Fey., Cut, 3 sv., No. 308.......000 1.80 
No. 2 


4 sv., No. 303 
Fey. Cut, Wax, 4 sv., No. 303....1. 
FLORIDA 

Fey., French, No. 303..........1 
Fey., Cut Gr., No. § 


Ex, Std., No. 1.50 
Std., No. 303 1.35 
TEXAS 
Fey., Cut Gr., No. 1.90 
No. 10 9.50 
Ex. Std., Cut Gr., No. 10........4. 8.50 
Std., Cut, No. 
BEANS, LIMA 
Tri States, —— 
Midwest, Fey., Small Gr., 
No. 303 2.20 
Medium 2.00- 
BEETS 
N. Y., Fey., Diced No. 2......1.30-1.35 
Wis., Sliced, Fey., 8 02. .......+ 77% 
No. 303 1.22% 
No. 2 1.274%4-1.30 
1.60-1.65 
BD: 6.25 
Gat, NOs BOB Nom. 
Nom. 
No. 10 Nom. 
No. 10, Whole, 120/0.............0.0s0000 9.00 
80/0 7.50 
60/0 6.25 
40/0 4.75 
Texas, Fey., Sl., No. 1.15 
No. 10 5.50 
Fey., Diced, No. -95 
No. 10 5.00 
Quartered, No. 1.05 
No. 10 5.25 
Fey., Wh., No. 303, 8/10 ct....... 1.15 
12/15 1.25 
16/20 1.35 
No. 10, 60/80 6.00 
85/100 6.75 
150/175 8.00 
CARROTS— 
N.Y. Fey., Diced, No .308............ 1.30 
No. 10 7.00 
Wis., Fancy., Diced, 
1.2214-1.25 
No. 10 Nom. 
Md., Fey., Diced No. 308............ 1.30 
No. 2 1.40 
No. 10 6.50 
Texas, Fey., Sl. or Diced, 
No. 303 1.15 
No. 10 5.50 
Calif., Diced, No. 303................ 1.17% 
Ne. 10 5.50 
CORN— 
East 
Fey., Gold., W.K., No. 303..1.55-1.60 
No. 10 10.00 


1.45 


Ex. Std., No. 303 
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No. 10 9.00-9.50 
Fey. Gold., C.S., No. 308....1.35-1.40 

No. 10 9.50 
Ex. Std., No. 303 1.25 

No. 10 8.75-9.00 
Std., No. 303 
MIDWEST ° 
W.K. Gold., Fey., 8 02. 

12 oz. Vac -55 

Ex. Std., No. 30% 

No. 10 9.35 
C.8. Gold., Fey., 8 Om. 1.00-1.05 

1.35-1.45 

No. 10 9.75 

No. 10 9.00 

No. 10 
Co. Gent., Fey., No. 303.........00 1.70 

PEAS 


MARYLAND ALASKAS 


Std., 3 sv., No. 10 
Ex. Std., 4 sv., 
Ma. 20) 
Std., 4 sv., No. 
MARYLAND SWEETS 
Ex. Std., Ung. Sw., No. 308......1.35 
Mo. 10 «. 7.50 
NokTHWEST SWEETS 
Fey., 1 8 OB. 1.12 
No. 303 1.93% 
2 sv. 8 oz. 1.07% 
No. 303 1.83 
5 sv., 8 oz. -80 
No. 303 1.35 
Ex. 4 sv., 8 OS. -80 
No. 303 1.25 
MIDWEST ALASKAS 
No. 303 2.00-2.05 
12.00-12.50 
1.65-1.75 
No. 10 11.00 
1.40-1.42% 
Ex. Std., 4 sv., No. 308..........c00000 1.30 
Nom. 
Mipwest SWEETS 
Fey., 2 sv., No. 303 2.00 
Fey., 4 sv., No. 308.............. 1.45-1.55 
No. 10 8.50-8.75 
No. 10 8.00-8.25 
Bix: evs; MO: BOB 1.75 
Ex. Std., 3 sv., No. 303....1.35-1.4214 
Ex. Std., 4 sv., No. 3038........008 1.35 
No. 10 — 
No. 303 1.85 
No. 10 8.00 
SAUERKRAUT (nominally 
Midwest, Fey., No. 1.3 
No. 2 
No. 2%4 1.80 
No. 10 6.00 
Utah, Fey., No. 2%..............1.85-1.90 
No. 303 1.27% 
1.10 
No. 10 5.50 
SPINACH 
3 
AE 
BE 
1.50 
| 4.75 
No. 303 1.15 
No, 2 1.15-1.20 
No. 244 1.50 


CANNED FOOD PRICES 


No. 10 4.60-4.85 
Texas, Fey., No. 
SWEET POTATOES 
Md., No. 246, Fey., Sy. 3.25 
No. 10 12.50 
Texas, Wh., No. 2 2.05 
TOMATOES 
Md., Ex. Std., No. 
No. 2 1.40-1.45 
No. 2% 2.25 
No. 10 8.00-8.75 
No. 303 1.20 
No. 2 1.25-1.30 
No. 2% 1.85-2.00 
No. 10 7.00-7.75 
Stewed Tomatoes, No. 1.75 
New York, Fey., No. 2.........ss0008 2.30 
1.85-1.90 
No. 2% 2.75 
No. 10 9.25-10.00 
Indiana 
Fey., Wh., No. 2 2.35..2.50 
No. 2% 3.15-3.25 
Fey., No. 
Ex. Std., 
No. 308 .... 
1.55-1 
No. 2% 
No. 10 
Std., No. 1 
No. 2 
No. 2% 
No. 10 7.50-8.00 
Calif., Fey., S.P., No. 808.......0000 1.70 
No. 2 2.00 
No. 2% 2.50 
No. 10 9.00 
Ex. Std., No. 303 1.70 
No. 2% 2.25 
No. 10 8.00-8.25 
Std., No. 303 1.25-1.30 
No. 2 1.40-1.45 
No. 2% 1.75-1.80 
No. 10 7.25 
Ozarks, Std., No. 2.. -1.35-1.40 
No, 2 1,25-1.30 
1.20-1.25 
No. 303 1.15 
No. 2 1.35 
No. 10 6.50 


TOMATO CATSUP 


Ind., Ex. Std., 14 oz. gl. ....1.25-1.30 
No. 10 
COME. 16 1.52% 
No. 10 9.00 
TOMATO PASTE (Per Case) 
10.00-10.50 
TOMATO PUREE 
Calif. Fey., 1.06, No. 1T.........0. 1.35 
No. 10 6.75 
Ind., Fey., 1.045, No. 
No. 10 — 


FRUITS 
APPLE SAUCE (Nominally 
N.Y., Fey., 8 oz. 


No. 303 1 ro 
No. 2 1.85-1.90 
No. 10 9.00-9.50 
Va., Fey., No. 303 1.70 
No. 2 1.90 
APRICOTS 
Halves, Fey., No. 3.40-3.45 
No, 10 11.50 
Choice, No, 246 3.00-3.10 
No. 10 11.25 
Std., No. 2% 2.70 
No. 10 9.75 
Fey., Wh Peeled, No. 24............3.40 
Choice 2.97% 
CHERRIES 
R.S.P., Water, No. 2.10-2.20 
No. 10 11.00 
2.20 
No. 2% 3.60 
No. 10 15.00 
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Calif, R.A., Fey., No. 2%....3.70-8.75 
Choice, No. 2% 3.50 
Std., No. 2% 3.30 
COCKTAIL 
No. 2% 3.40-3.45 
No. 10 Nom. 
Choice, No. 1 15 
3.10-3.25 
No. 10 11.90 
PEACHES 
No. 10 10.50 
Choice, No. 2% 2.80 
No. 10 9.75 
2.50-2.60 
N.W. Fey., Elbertas, 
No. 2% 3.35 
PEARS 
N.W., Fey. Bart., 8 02. 1.37% 
No. 1 and 3038 2.35 
‘No. 2% 3.60 
No. 10 13.00 
Choice, 8 oz. 1.15 
No. 2% 3.15 
11.25 
Calif., Fey., No. 3.45-3.60 
Choice, No. 245 3.10-3.25 
Std., No. 214 2.90 
No. 24 2.85-2.90 
PINEAPPLE 
Hawaiian, Fey., No. 2.......... 2.80 
No. 2% 3.20 
No. 10 12.40 
2.46 
No. 2% 2.85-2.95 
No. 10 9.60 
Choice, Sl., No. 2 2.50 
No. 2% 2.85 
No. 10 11.80 
Std., Half Slices, No. 2.........000 2.15 
No. 2% 2.60 
JUICES 
APPLE 
CITRUS, BLENDED 
Fla., No. 2 1.05-1.10 
46 oz. 2.30-2.40 
No. 10 4.50-4.80 
GRAPEFRUIT 
46 oz. 2.00-2.05 
No. 10 4.30-4.55 
ORANGE 
1.121%4-1.17%4 
46 oz, 2.50-2.75 
No. 10 5.25 
PINEAPPLE 
Hawaiian, Fey., No. 1.124 
46 oz. 2.50 
No. 10 5.20 
TOMATO 
46 oz. 2.50 
46 oz. 2.25-2.50 
Calif., Foy., No. -90-1.00 
46 oz, 2.10-2.15 
No. 10 4.50-4.60 
FISH 
SALMON—Per Case 
Alaska, Red, No. 1T......... 27.00-28.00 
1's 17.50-18.50 
Medium, Red, No. 1T........20.00-21.00 
Pink, Tall, 
11.00-12.00 
Chums, Tall, No. 1......0... 16.00-16.50 
14’s 8.50-9.00 
SARDINES—Per Case 
Maine, Oil 7.00 
Cal. 1-Ib. Ovals with 
Tomato Sauce (Nom.)........ — 
TUNA—PEr Cass 
Fey., White Meat, 14’s....14.50-15.50 
Fey., Light Meat, 14’s......13.25-15.00 
Chunks and Flakes........ 11.50-15.00 
Grated 9.60 
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